


Introduction
Bali’s premier spa & wellness event. As our industry’s premier spa,  health and wellness event, the Bali International 
Spa & Beauty Expo,  is committed to providing you with the opportunity to come face to  face with the operators, own-
ers and managers of spas and salons in  a professional, interactive, environment. Spa leaders from across the  world 
including Australia, Europe, Asia, America and the Middle East  bring their experiences, skills and knowledge together 
for this one  weekend to network, meet  new suppliers and source new brands.   Reach thousands of potential clients 
in one weekend.

Why Indonesia?
Prospects in Indonesia’s food and hotel industry are expected to go from strength to strength, with a population of over 
230 million people, Indonesia will further benefit from a young population which will ensure a healthy consumer base 
over the next decade. The United Nations World Tourism organization is expecting visitors to Indonesia to increase 
once again in 2009 despite the current world economic outlook. The 2008 tourist arrivals increased 13.24% over 2007. 
Indonesia’s ongoing economic recovery and the growing affluence of its emerging middle class is driving a total food 
consumption growth forecast of 50% to IDR714.7trn in 2012.

Why Bali?
Bali remains at the forefront of the tourism industry in Indonesia, recently receiving the award for the best Spa destina-
tion in the world to add to its previous list of world tourism and hospitality awards. To cater to the growing number of 
tourists a whole host of new hotels have recently opened with more expected to be completed later this year and in 2011. 
Big opportunities exist right across the board, in spa, saloon, beautician, wedding, fitness and the hospitality sector to 
meet a more affluent middle class and increasing numbers of foreign arrivals. Bali International Spa & Wellness Expo 
2011 for the first time ever will be held alongside the famous SPA Forum & Workshop organised by the Spa Operator 
Professionals. 

Enter the world of Spa & Beauty
The Bali International Spa & Wellness Expo is dedicated to delivering a world-class exhibition & events - bringing togeth-
er the greatest quantity & quality of buyers & suppliers to the Indonesia professional spa & beauty industry annually. The 
Bali International Beauty Expo is evolving and will be launched in 2011 as BALI INTERNATIONAL SPA & WELLNESS. 
BISW 2011 will introduce a fresh new focus to the Victorian market with the addition of a highly sought after hair compo-
nent to the well established beauty event.

Our trade events provide visitors with the opportunity to source new products & stay informed of the latest in industry 
treatments, trends & technology. From makeup, spa & skincare to tanning, nails & waxing to hair products & equipment, 
and wigs & extensions as well as business services – there’s something for all hair, spa & beauty professional at these 
must- attend events!

By attending BALI INTERNATIONAL SPA & WELNESS, you will discover endless 
opportunities to increase your business & achieve success.



FACT
ABOUT 
EVENT

Organize by
PT. Felixindo Raya Pratama (Magnifi cent 9 Productions)

Date  :11 – 13 February 2011
Venue   :Bali International Convention Center
Visitors  : expected 3000 persons, from 10 countries

Exhibition Companies: 250 
Exhibition Countries: 
Indonesia, Singapore, Malaysia, Thailand, Taiwan, Australia, New Zealand, China, France, 
Italy, Chezh

Endorsed by :
- Minister Tourism & Culture Republic of Indonesia
- Governor of Bali Province
- Badung Residential 
- Bali Tourism Board
- Bali International Spa & Wellness
- Bali International Woman Association
- Bali Tourism Development Corporation
- Bali Hotel Association

Show Size : 2,708m
Opening Hours  : 10.00 – 18.00

EXHIBITION

EXHIBITOR PROFILE

Bali’s premier spa & wellness event As our industry’s premier spa, health and wellness event, the 
Bali International Spa & Beauty Expo, is committed to providing you with the opportunity to come 
face to face with the operators, owners and managers of spas and salons in a professional, inter-
active environment. Spa leaders from across the world including Australia, Europe, Asia, America 
and the Middle East bring their experiences, skills and knowledge together for this one weekend 
to network, meet new suppliers and source new brands.  
Reach thousands of potential clients in one weekend

INTERNATIONAL SPA & WELLNESS ASSOCIATION 
GOVERMENT
Spa Franchise
Spa Operators
Spa Products
Herbal
Nail company
Beauty & Salon company
Fitness Company
Banking
WELLNESS COMPANY
ORGANIC COMPANY
PURE WATER COMPANY
MAKE UP



WHY EXHIBIT

KEY FACT TO EXHIBIT

Wherever the world you want to do business, you can do so much more, face-to-face, at an exhibition. Even in the 
digital age, when information is so much easier to come by, people will always want - and need - to meet face-to-face. 
Exhibitions are a highly cost- effective way to generate sales leads and enter new export markets. You can make more 
contacts, and acquire more market intelligence, during  three days at an international event than you might otherwise 
achieve in months. Among all marketing channels, meetings and events are the discipline that best accelerates and 
deepens brand relationships, delivering the all important brand ‘experience.’ (EventView 2009: MPI and George P John-
son). When times are hard, exhibitions work harder for your marketing budget than any other media. Only at an exhibi-
tion can you simultaneously generate publicity, demonstrate products, answer questions, overcome objections, close 
sales, meet new prospects, and develop relationships with your existing customers. And exhibitions play a vital role in 
supporting and enriching industries too, driving innovation, building business communities, and facilitating education 
and professional learning. There has never been a more exciting or rewarding time to participate.

Exhibitions deliver during recessions: Exhibitions continue to attract high quality audiences and first time attendees dur-
ing recessionary periods.- CEIR Research Report RCSR 21.09 (2009).

Exhibitions deliver a demonstrable ROI: Event marketing is the discipline that drives the greatest ROI.- EventView 2009: 
MPR Foundation, Event Marketing Institute and George P Johnson.

Exhibitions generate sales leads: Exhibitions are the second most effective means of generating sales leads after com-
panies’ own websites.- Outsell Inc. Annual Advertising and Marketing Study 2008. 

Exhibitions deliver new business: 77% of qualified visitors at exhibitions represent new customers.  -CEIR Research 
Report 2008

Exhibitions accelerate the sales process: 66% of sales and marketing managers say that fewer sales calls are needed 
to close a sale with an exhibition lead because the buyer is able to meet with sales/technical staff at the exhibition, and 
view the product. - CEIR Research Report PE 2.03 2004

Exhibitions provide all-important brand experiences: purchase intent - a customer’s stated interest in buying a product 
– is on average 34 points higher among attendees who actively interact with a brand at business-to business events 
compared with those unaware of the brand.- Measurement of Engagement in B2B Trade Show Exhibits, 20008: Adver-
tising Research Foundation (ARF)

Exhibitions build relationships. Event marketing is the discipline that best accelerates and deepens engagement with 
target audiences. - EventView 2009: MPI Foundation, Event Marketing Institute and George P Johnson 

Exhibitions attract buyers and decision makers: Over 80% of exhibition attendees have an influence on purchasing deci-
sions at show and 55% have buying plans as a result of attending. -Exhibit Surveys 2007
 

Whether your business objective is to increase leads or build brand awareness within the spa & wellness sector – 
the 2011 Bali International Spa & Wellness Expo can help you achieve these goals.

Most of the Exhibitor expert said “Bali International Spa & Beauty Expo”:
• delivers more new leads than any other sales or marketing option
• is the best way to launch new products and services
• elevates my company’s status and image within the industry
Stand investments start from $850+GST for a 3m x 3m booth.

Reach thousands of potential spa & wellness clients in one weekend – Call us today to book your stand or enquire 
about sponsorship opportunities.

Magnificent 9 Production - hello@mag9pro.com 
www.bisw.com or www.mag9pro.com



Why Visit?
The festival serves as an eye opener for residents of the world with unlimited choices and selec-
tion in spas, wellness and tourism affi liated industries. It’s time to meet leading spas, wellness and 
tourism affi liated industries providers from various countries - obtain the latest information from the 
exhibition, summit and workshop relevant to business, extend and strengthen business network with 
old and new suppliers. 

Networking Hours
On top of the many networking opportunities at offi cial events such as the Opening Ceremony, Lun-
cheons and Offi cial Dinners – dedicated Networking Hours enable buyers, delegates, exhibitors and 
speakers to mingle, renew acquaintances and conclude deals.

The Bali International Spa & Wellness Expo is Indonesia’s largest and most important trade event 
for the spa & beauty industries where trade professionals have a unique opportunity to source and 
experience the latest beauty products, treatments, ideas and equipment, from Australia’s largest 
gathering of leading brands and suppliers.

GOVERMENT
INTERNATIONAL SPA & WELLNESS ASSOCIATION
SPA PRIVATE SECTOR
SPA FRANCISE
BEAUTICIAN & SALON
WELLNESS COMPANY
FITNESS COMPANY
ORGANIC COMPANY
PURE WATER COMPANY
BANKING
MAKE UP

VISITORS PROFILE
Distributors
Importers
Wholesalers
Retailers
Spa Owners & Directors
Fitness owners & Directors
Beautician & make up Artiste
Bridal & Salon
Nail Pedicures & manicure

Spa and wellness exhibitors constituted over 
one third of the overall 2008 expo, highlighting 
the signifi cant synergies of this sector within 
our broader industry.
The expo, educational program and exclusive events spe-
cifi cally target investors, spa entrepreneurs, hotel owners 
and managers, hotel and spa consultants, architects, de-
signers, spa managers, leisure centre managers... in fact 
everyone with a specialized interest in spa and wellbeing.

Sources : Sydney International Spa & Beauty Expo

Visitor breakdown*
Of the spa professionals surveyed, the 
breakdown of spa employment was:
Resort Spa 20.8% | Day Spa 54.2% 
Destination Spa 25.0%

Result of the survey:
- Indonesia has many potential for Spa busi-
ness Indonesia as one of the best spa op-
erator in the world.
-Indonesia market from 2008 – 2010, in-
creased 25% for the spa business & opera-
tor.

*Micromex Visitor Survey – Sydney 2008

Who Should Attend?
The Bali International Spa & Wellness Expo is a trade-only event for 
owners, managers, employees and students in professions such as:
• Beauty Therapy
• Massage Therapy
• Aromatherapy
• Nail Technicians
• Hairdressing
• Aesthetic Nursing
• Makeup Artistry

• Natural Therapy
• Cosmeceuticals
• Spa & Medi-Spa Therapy
• Wellness & Health Centers
• Media & Associations

TARGET MARKET 



INTRODUCTION ORGANIC HOSTED BUYERS PROGRAMME

BICC – WORLD CLASS VENUE

Global trends toward improving our general health and wellbeing continue to grow exponentially 
– and the Indonesia organic, spa and wellness market is no different. 

The BALI International Spa & Beauty Expo provides you and your business with the opportunity 
to come face to face with the operators, owners and managers of top spas and salons in a pro-
fessional, interactive environment. 

Located in the Spa Hall at the BALI International Spa & Beauty Expo, the organic sector will 
showcase businesses with certifi ed organic products from skin care to candles, shampoo to 
makeup.

PARTICIPATION FEES 
FULL SUMMIT PACKAGE INCLUDES:
1. Full access to all conference sessions
2. 4D3N accommodation at an Offi cial Hotel
3. Daily buffet breakfast, check in on 12 Feb 2011, 

Check out 15th Feb 2011
4. All scheduled luncheons and networking breaks 

atfunction venue 
5. Conference bag and documentation 
6. Ticket to Gala Dinner and Awards Night on 13 Feb 

2011
7. Two way scheduled transfers from Ngurah RaiIn-

ternational Airport to Offi cial Hotel
8. Complimentary Tour on 14 Feb 2011
9. Complimentary Site Visits to Selected Spa / Well-

ness Centres on 13 Feb 2011

Registration Fees: 1st Person USD 550, 2nd Per-
son (twin-sharing) USD 450
10% off for subsequent delegates from the same 
organization

Now, you are being offered a chance to be a part of this exciting event by applying to be our hosted buyer. The par-
ticipants are requested to complete the registration form which can be downloaded via www.bisw.com . All entries 
must be supported by relevant information of your business and future projects. The information is important for the 
application process and approval. Deadline for registration is 30 November 
2011. 

SELECTION: 
All application will be selected by the committee of Bali International Spa & Wellness Expo. Upon approval, all quali-
fi ed buyers will receive a confi rmation email. You may also contact the secretariat at hello@mag9pro.com  to check 
the status of your application. 

Applicants who do not meet the criteria of the hosted buyer program will have the opportunity to attend the Bali 
International Spa & Wellness Expo 2011 as a buyer and are required to submit registration fee of USD 85 to enjoy 
the privilege of pre-schedule appointment service, optional complimentary tour (subject to availability) and ticket to 
attend the Gala Dinner / Bali International Spa & Wellness Expo Awards 2011.

Choosing a location for a large global meeting is a challenging task. Size, security, access for the worldl’s main 
air carriers, full back up equipment, luxury accommodation within easy reach, professional interpreting and media 
facilities, fi rst class management and catering, unique tour and entertainment options are all to be taken into consid-
eration. BICC has risen to the challenge. That is why so many world meetings and conventions made this their fi rst 
choice. With exceptional conference facilities catering to international conferences and world summits to corporate 
conventions and exhibitions, BICC is the pride of Nusa Dua with facilities and services that rival anywhere in the 
world. Indoor and outdoor venues, both on site or in a location of your choice, can be catered to with BICC is interna-
tionally renowned level of quality service and attention to detail. Meeting facilities can easily be arranged for a wide 
spectrum of requirements and needs; be it a small scale company presentation or a private power breakfast to a full 
blown international conference with delegates from all over the world.
Facilities include:
• 17 meeting rooms 
• 2,700 square meters exhibition space 
• Exclusive bonded warehouse 
• Built-in and portable simultaneous interpreter system 
• 10 meter ceiling in Nusa Indah Hall 
• Secretariat Offi ces 
• Ballroom Foyer (air-conditioned with natural lighting) 
• Auditorium with 506 seats and built-in stage 
• Broadband internet access in all meeting rooms 
• Wi-Fi connection 
• Dedicated Convention Services and Audio Visual Team        

http://www.bali-convention.com



LAYOUT VENUE

MEDIA COVERAGE
Event organizers are currently negotiating media partnership arrangements with several nationally signifi cant media 
outlets. The event will generate substantial media interest and coverage of the Spa & Wellness market products and 
services of sponsors and exhibitors.
Media managers have been engaged to ensure and manage signifi cant media coverage of the event, particularly re-
garding the Spa & Wellness market market roles, products and services of event sponsors and exhibitors.

Print Run: 10,000 
Full Page: Trimmed Size: 148 mm (W) x 210 mm (H) 
      Bleed Size: 158 mm (W) x 220 mm (H) 
                  Text Area: 138 mm (W) x 200 mm (H) 

MATERIAL REQUIREMENTS: 
As we utilize CTP (computer-to-plate) technology, please submit your materials in soft copy in a CD with a digital proof. 
The following formats are acceptable PDF (preferred), Illustrator AI, Photoshop TIFF. Files should not exceed 20MB. 
Please courier your material with digital proof to: 

Magnifi cent 9 Production 
Jl. Tukad Balian Gg.Rajawali No.25
Denpasar, Bali Island
hello@mag9pro.com 
www.bisw.com or www.mag9pro.com 

ADVERTISEMENT:  OFFICIAL SHOW GUIDE

We are from the committee is very delightful if media want to 
share with us and create this 1st event success.
How is the system?
• Full barter promotion with our promotion.

For Media Partner Magazine, News paper, cata-
logue
1 Page Full color for 3 times ( except : news paper)

For Media Radio :
•  We are looking for 14 times per day (everyday, 1 month 

before the events)
•  Random basis (regular & Prime time)

For Media Television :
• We are looking for 2 times per day ( 8 days before the 

events) Production

For Outdoor & indoor advertising
• We are Looking for 50% discount from your material 

promotion and published rate

We are from Committee also will provide you :
•  Press center
•  Air Flight & Accommodations maximum 4 person / me-

dia

Your benefi ts :
•  Logo on all of our media promotion
•  Special live report on the show
•  Other can be discuss

MEDIA PARTNER
& OPPORTUNITY

LOGISTIC SOLUTION

OFFICIAL STALL CONTRACTOR

Agility as our appointed logistic company For 
detailed Information,

Please kindly contact: 

Mr.Triyadi Prihantanto
Logistic Department
Email:tprihatanto@agilitylogistics.com
Ph:62-418545 Fax : 62-361 418 731
Mobile : 62-81933007245
  http://www.agilitylogistics.com

We are also attached our Shipping manual & 
Logistic Form for your logistic.

Citineon is a professional Exhibitor builders, 
Easy Display, Interior Display, Showroom, 
Event Promotion, Advertising also has several 
branches In Asia.

For Information :
Contact Person : Jean Komala Dewi 
Telp. : ( 021 ) 5688630 ext 183 
Fax. : ( 021 ) 56969668 
HP. : 081586888366 
E - mail : jean@cityneonindo.com 



Sponsor Opportunity
Bali International Spa & Wellness is offering a limited number of targeted corporate sponsorships. We intend to offer 
specific sponsorship products to interested corporate investors that will provide real and substantial value in terms of the 
brand recognition and communication opportunities they represent. Sponsorship value will be maximized as they are 
limited in number, and will receive considerable media exposure.

PLATINUM SPONSORS						      USD 12,000/Investor	  
‘Platinum’ level sponsorships are the premier sponsorship opportunity associated with BALI INTERNATIONAL SPA & 
WELLNESS 2011 . These opportunities will be limited to One corporate investors, one from each of five distinct market 
sectors. We will be offering these investment opportunities to one significant company from each of the music, banking, 
telephone providers and financial services sectors.

As one of the four major corporate sponsors of  BALI INTERNATIONAL SPA & WELLNESS 2011 , your business will: 
•	 One of the Venue / Stage will name as Your Company name such as Magnificent 9 Room or XXXYYY ROOM. 
•	 Be promoted as one of the five major corporate sponsors associated with the event
•	 Be one of only five businesses with logos prominently displayed at the entrance of plenary venues and  trade fair 

areas
•	 Be promoted on all of our electronic media promotion starting from radio
•	 Be promoted on all of our printing media promotion starting from Newspaper, magazine, posters,  flyers.
•	 Be promoted on our outdoor promotion : billboard, banner, standing banner
•	 Your Company have its  Own Programme for Seminar & Workshop to enchanted  and maximize your products to 

the guest onBISW2011, 
•	 Have its company logo displayed prominently at the entrance of the Expo highlighting it as a Platinum Sponsor, 

including on building-front banners etc
•	 Receive complimentary exhibition space on all venues( 12m2) at  BISW 2011 (value USD 6500 +GST), Standard 

size
•	 Receive three complimentary full delegate registrations at BISW 2011inclusive Gala Dinner  (value USD 850 + GST)
•	 Have its company logo prominently displayed on all electronic correspondence from BISW 2011  to both exhibitors 

and visitors.
•	 Free 4 Nights Stay at Westin Hotel for 4 Nights for 2 Room Twin Sharing, Value USD 2000 +GST

SILVER SPONSORS					     USD 3500/investors
‘Silver’ level sponsorships are the 2nd premier sponsorship opportunity associated with BISW. These opportunities 
will be limited to Three corporate investors, one from each of five distinct market sectors. We will be offering these in-
vestment opportunities to one significant company from each of the music, banking, telephone providers and financial 
services sectors.

As one of the four major corporate sponsors of BISW 2011, your business will: 
•	 Be promoted as one of the five major corporate sponsors associated with the event
•	 Be promoted on all of our electronic media promotion starting from radio
•	 Be promoted on all of our printing media promotion starting from Newspaper, magazine, posters,  flyers.
•	 Be promoted on our outdoor promotion : billboard, banner, standing banner
•	 Receive three complimentary full delegate registrations at BISW 2011inclusive Gala Dinner  (value USD 850 + GST)
•	 Receive complimentary One exhibition space on all venues( 9m2) at  BISW 2011 (value USD 4,500+GST)

Goody Bags Sponsorships			   USD 1000 / investors
‘Goody Bags’ level sponsorships are the opportunity associated with BALI INTERNATIONAL . These opportunities will 
be limited to five corporate investors, We will be offering these investment opportunities to one significant company from 
each of the music, banking, telephone providers and financial services sectors who don’t have a budget but want to 
involve on this event.
BISW 2011 Goody bags is inclusive:
•	  1 Clothing Bag made 
•	  1 T-shirts
•	  1Hat
•	  Map
•	  Printed and gifted to the Host Programme for 3,000 pcs
As one of the sponsors of BISW 2011, your business will: 
•	 Mentioned as the Sponsors for the BISW 2011 Goody Bags
•	 Be promoted on all of our printing media promotion starting from Newspaper, magazine, posters,  flyers.
•	 Have its company logo displayed prominently at the entrance of the Expo highlighting it as a Sponsor, including on 

building-front banners etc
•	  Receive complimentary exhibition space on all venues( 9m2) at  BISW 2011 (value USD 4500 +GST), Standard 

size
•	  Receive Four (4) complimentary full delegate registrations at BISW 2011 inclusive Gala Dinner  (value USD 1250 

+ GST)

GALA DINNER & AWARD NIGHT HOSTED PROGRAMME	     USD 5000 / investors
‘GALA DINNER’ level sponsorships are the opportunity associated with BALI INTERNATIONAL . These opportunities 
will be limited to five corporate investors, We will be offering these investment opportunities to one significant company 
from each of the music, banking, telephone providers and financial services sectors who don’t have a budget but want 
to involve on this event.

As one of the four major corporate sponsors of BISW 2011, your business will: 
•	 One of the GALA DINNER AREA will name as Your Company name such as Magnificent 9 Room or XXXYYY 

ROOM. 
•	 Mentioned as the Sponsors for the BISW 2011 Winner Prize (1st Prize)
•	 Be promoted as one of the five major corporate sponsors associated with the event
•	 Be one of only five businesses with logos prominently displayed at the entrance of plenary venues and  trade fair 

areas
•	 Be promoted on all of our electronic media promotion starting from radio
•	 Be promoted on all of our printing media promotion starting from Newspaper, magazine, posters,  flyers.
•	 Be promoted on our outdoor promotion : billboard, banner, standing banner
•	 Invited on our press media conferences, and gala dinner
•	 Have its company logo displayed prominently at the entrance of the Expo highlighting it as a Platinum Sponsor, 

including on building-front banners etc
•	 Receive complimentary exhibition space on all venues( 9m2) at  BISW 2011 (value USD 4500 +GST), Standard size
•	 Receive Six (6) complimentary full delegate registrations at BISW 2011inclusive Gala Dinner  (value USD 1250 + 

GST)
•	 Have its company logo prominently displayed on all electronic correspondence from BISW 2011  to both exhibitors 

and visitors.

DIAMOND SPONSORS						     USD 6500 / Investors
‘Diamond’ level sponsorships are the premier sponsorship opportunity associated with BALI INTERNATIONAL SPA & 
WELLNESS 2011 . These opportunities will be limited to Two corporate investors, one from each of five distinct market 
sectors. We will be offering these investment opportunities to one significant company from each of the music, banking, 
telephone providers and financial services sectors.

As one of the four major corporate sponsors of BALI INTERNATIONAL SPA & WELLNESS, your business will: 
•	   One of the event section will name as Your Company name such as Magnificent 9 Exhibition Room or XXXYYY 

ROOM
•	 Be promoted as one of the five major corporate sponsors associated with the event
•	 Be promoted on all of our electronic media promotion starting from radio
•	 Be promoted on all of our printing media promotion starting from Newspaper, magazine, posters,  flyers.
•	 Be promoted on our outdoor promotion : billboard, banner, standing banner
•	 Your Company have its  Own 3 Hours Programme for Seminar & Workshop to enchanted  and maximize your prod-

ucts to the guest onBISW2011, 
•	 Receive complimentary exhibition space on all venues( 9m2) at  BISW 2011 (value USD 4500 +GST), Standard size
•	 Receive three complimentary full delegate registrations at BISW 2011inclusive Gala Dinner  (value USD 850 + GST)
•	 Have its company logo prominently displayed on all electronic correspondence from BISW 2011  to both exhibitors 

and visitors.
•	 Free 4 Nights Stay at Westin Hotel for 4 Nights for 2 Room Twin Sharing, Value USD 2000 +GST



Info lebih lanjut :
hello@mag9pro.com 
www.mag9pro.com


